
www.F
irs

tR
an

ke
r.c

om

AW-l81{

B.C.A. (Part-III) Semcster-V Uxaminatiotr

E-COMMf,RCI!

Paper-5ST5

Time rThree Hours] [Maximum Marks ; 60

Note :-(1) All questions are compulsory
(2) All questions carry equal marks.

1. (a) What is E-Commerce ? Explain the scope of E-Commerce. 6

(b) Explain Eiectronic Data Interchange (EDI). 6

OR
2. (a) Explain the benefils of E-Commerce. 6

(b) Explain Trade Cycle. 6

3. (a) Explain sustainable competitive advantage. 6

(b) Describe the dctail of manufacturirg value chain. 6

OR
4. (a) What are value chain linkages ? Explain. 6

(b) Explain the term competitive strate8y. 6

5. (a) Explain E-Commerce evaluation. 6

(b) Explain technolog-y and culture in business envirotunent. 6

OR
6. (a) Describe strategic implication of IT. 6

(b) Explain stratcgy formulation and implementation planning. 6

7. (a) Discuss the role of clectronic marketing in B2B. 6

(b) Explain procurement management in B2B E-Commerce. 6

OR
8. (a) Write thc beneflts and limitations of B2B. 6

(b) llxplain Busincss-to-Business E-Commerce \a'i1h its characteristics. 6

9. (a) Explain :

(i) Credit Card

(iD sE'r. 6

(b) Explain the term protection privac]'. 6

OR

t0. (a) Explain procedure for electlonic fund transfer oo the Internet. 6

(b) What are elec(ronic payments ? Explain with example. 6
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