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}afW’et is Media Filanng” Explain the process involved in Media planning.
b) Dsu.astl'ergea’d innportance of media in consumer buying dedsions.

108§ Whetis Mecdia Research? Bxplain s importance

ﬂ‘f ;jntha djjby ives of Netional Readership Sunvey. Also paint out informretion
: ain the fadtors affecting media mix dedisions.

i1,4 Define Medamx = OR

: - the differert methods of emerging media methods.
Bxplan the differert . -

media checuing and@qian its inportance,
Define .
oprertsinintemational media meesurenents,

recert deve OR

reach of TelMsion advertising?
How!o —
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