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evaluate coordinated, measurabl
persuasive brand communicatior
programs with consumers, custo
prospects employees and other
relevant external and internal
audiences.
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A5 )7+ Consumers receive many marketir
messages all day.

* e« Strategy begins with their wants o
needs and then works backward tc

product.
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* Must segment market according tc
customer demographics and prefe
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Communications efforts should b
viewed from the perspective of
managing customer relationships
time.

* The communication process begi
with an audit of all potential cont:
customer might have with the bra

» Effective communication requires
knowledge of how communicatio
works.
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* In integrated marketing commun
the company will carefully coord
promotion elements to deliver a «
consistent, and compelling messz
the organization and its products.
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SENDER

Message
encoded Message

“Noise”: culture,
values, traditions.

Feedback
decoded Feedback

Frame of
Reference
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ADVEKTISING

* Any paid form of non-persona
. presentation and promotion o
ideas, goods, or services by &
identified sponsor.

* Newspaper, Magazines, Outd
posters, Banners, Hoardings,
Direct mail, Radio, TV, the Int
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: PURPOME OF ADVERTISID

b ): The {
task of any advertising 1s to make
the audience aware of the availability of
product or service and to explain
exactly what 1t 1s.
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The advertising message shou

favorable attitude towards the brand, eventt

the consumers to buy the brand or bring a
their past purchasing pattern.
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One of the key tasks o

E day marketing is to make the customers I
reinforce their purchase behavior. This is |

ﬂh ’ competitors will always attempt to break tr
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BUSINESS OWNEF

INCREASE YOUR SALES WITH OUR ADVERTISING PACKAG
WEBSITE + 24 T-SHIRTS + 5000 BUSINESS CARDS

\-_ F:vnur ’
Pl | ; I I.ISIIEI::'SS
] If you don’t have a website
| BRAvO_ You are losing money!

For sales & more info call: Web: www_hravun{:_[: .
646-721-3521 Email: bravousa@gmail.c



FirstRanker.com
https://firstranker.com/
https://firstranker.com/

]

:l » FirstRanker.com

A Firstranker's choice

www.FirstRanker.com www.FirstRanker.com



FirstRanker.com
https://firstranker.com/
https://firstranker.com/

:l » FirstRanker.com

A Firstranker's choice
: www.FirstRanker.com www.FirstRanker.com

SMOKING. PLEASURE FOR YOU.

QUIT SMOKING. NOW.
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ADVERTISING APPEAL IN VARIO

CTAMNLDC ML DI C
AL AAWNTLLY UL L LG

Sabes start o grow rapidly.
Persuasive advertising may be used.
Frices may be reduced as new

compeditors enfer the market.

Product is launched.
Sales grow slowly as people
are not aware of the product.
Informative advertising is used

interactive c r“-!tv-urdu 5 quiim.Fimlﬂﬂ.“kﬂhﬂﬂm
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\ | . . :_Light advertising, pre-
" @®  1ntroduction publicity.

M F _ : Heavy use of advertising, p

vy reiailons ior awareness, saies, promotion f

: Advertising, public relations, bra
brand marketing, personal selling for distr

: Advertising decreases, sales prc
personal selling, reminder & persuasion.

: Advertising and public relations «
[imited sales promotion, personal selling f
distribution.
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