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|0 PG-912
First Semester M.B.A. Degree Examination, February 2007
(CBCS)
Management

Paper - 1.1 : ECONOMICS FOR MANAGERS

Tirme - 3 Howrs Max. Marks : 70

SECTION - A

Answer any five of the lollowing questions. {Gx5=25)

1. What Is central problam of an economic ¥ Discuss.

2. E:l:plalr'l b peladti
of sultaple example,

3. Distingyish betwean aextensicn of demand and increase indemand.

4. Discusg the lactors which accounts for increasing refurns to scake and decreasing
refurns [io scale.

5. What are ridge linas ¥ Explain its impofance in production.
6. How the measurement of national income is done in India ?

7. Findthe cross elasticity of demand between X and between ¥ and £ for the dala

in table given below
Commadily Balofs After
Price As./Unit  Cuantity UniterYear | Price Ra./Unit  QuantityYear
L - 150 b 200
J‘ 4 100 4 ™
£ 10 ] 12 &
* 4 100 4 )
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SECTION-B
Anaweerany three of the tollowing questions ; [F=10=30)

8. Prepare sales forecast for 2003 with the help of the following data :

Yeors 1994 | 1906 | 1990 | 200 | ooo
Sales (In . . ;
thousands unlts) - = = = =

8. Price rigidity is an assential aspect of normal oligopolistic price strategy explain.

160, B,

11, MiHiplexes in India raises price of tokets during peak hours, Whal type of glrcing
stiategies are used by movie theatres 7 Why 7 Explain the concepl of typa of
pricing strategies and its elements.

SECTION-C

12, Case sludy (1x15=15)

The changing litestykas of Indian consumers, alongside an increase in nuclear
families, have bean lualling the frand of cut-ol-home consumption of food. This
markal's growth is further sustained by the rise in working population and the
spurl in disposable incomes which have resulted in higher expenditure on eating
out'ordering in. I is anvisioned that thase lactors, along with ather growth drivers,
will continue to propel the markel's growlh ovar tha short to long term. Tha spurt
in the number of double-income households, is also instrumental o the restawrant
markel's growth. In essence, it is the convenianca offered that builds the image
and business of Restaurant,

The demand of a restaurant is likely to be very elastic and downward sloping
bacause thare ara many other tood outlefs available to customers with
differertiated producl. Bul the demand is not perfectly elasiic (i.e, horzontal)
becauwse, each rastaurant has something to offer other restaurants do not - lor
inslance, convenince, location, elaborate menu, or just atmosphere. Thae is
no barrier of enfry or exit. A restaurant should accept customers as long as the
additional or marginal revenue exceads the additonal or marginal cost of the last
migal served. This seems to be apparent in the reservation procass which limits
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the number of patrons. Without reservations, the restaurant would either have 1o
gerve customars in overcrowded conditions or make them wait on ling, Al
successiul restaurants have scores of imitators, Mon price competition is very
evident in restaurant indusiry. For instance, several chains have attemgptad 1o
duplicate McDonald and siphoned some of its customers and profits. But,
McDonald has foughl back with extensive adverlising. Brand name producers
have a variety of means 1o make their products special to customers. Most
important is advertisement which generic item producers would obviously not
use,

Cruestions :

1) Which type of market competition this case belongs 7 Give justification of
your answer wilh suitable examples,

2) What are the various ways ol non price competition prevailing in Restaurgnt
imfustry 7

3) D¢ you think that the economic effect of non price compelition is an overgall
undesirable loss of allocative and productive efficiancy © tha customer pays
and is able o buy less 7 Give your argumenis for or against non prige
rrpsatition.
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