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First Semester M.B.A. Degree Examination, January/February 2018
(CBCS) (2014 - 15 & Onwards)
MANAGEMENT
Paper - 1.5 : Marketing for Customer Value

Time : 3 Hours Max. Marks : 70

Answerany five questions from the following, each questions carries 5 marks. (5x5=25)
1. What are the levels of a product 7

2. Discuss the diff¢rent demographic variables that are used to segment thp market.

3. What are the different strategies used by a niche marketer to enh market
share 7

4. lllustrate and explain various stages of tha product life cycle with suitable

5. What is meant by positioning 7 Explain with examples of Indian products how
positioning has been done.

6. What are marketing channels ? What are the reasons for channel conflict ?

7. Explain the BCG matrix.with suitable examples of your choice.

Answer any three questions from the following. Each question carries 10 marks.
(3x10=30)

8. Briefly explain the macro environment forces affecting the marketer's decision.

9. Explain the importance of packaging and labelling of products cite appropriate
examples.

10. Elucidate how you will manage mass communication through advertising, sales
promotion and public relation.
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SECTION-C

12. Compulsory case study.

Bengaluru is a globally known city and hence has high tourism potential. The
estimation is that Kempegowda International Airport in Bengaluru receives about
22 million passengers a year. The tourism minister says “Even if 10% of these
passengers to stop over and spend some time in Bengaluru, it will create huge
revenue for the government and hospitality industry”. As part of promoting tourism
potential of Bengalury, the depariment is planning to promote Brand Bengaluru.
All the events ufganised or spnnsurﬂd b'_ur the tuunsm dEpartmEnt will be hmught
under the Bfz L2 =

be asked to adnpt me Eram:f Eengaium
Based on the case study, answer the following questions.

a) ‘What could be some new marketifg strategies that may be adopted by the
tourism department to promote Brand Bengaluru ?

b) What are the information thatshould be included in the Brand Bengaluru app
for tourist ?

c¢) Prepare a plan for the-contents of the App, such that any person globally can
access and avail information regarding the facilities available at the Airport.
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