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A TR AT PG — 852

First Semester M.B.A. Degree Examination, January/February 2015
(2014 - 15 & Onwards) (CBCS)
Management
Paper — 1.5 : MARKETING FOR CUSTOMER VALUE

Time : 3 Hours Max. Marks : 70
SECTION-A

Answerany five of the following questions. Each question carrles 5 marks. Answer

toeach quastion should not excesd 250 words, [5x5=25)

1. Elucidate the importance of marketing mix in tha present context of Indian
MarkefmrEmvirommmemT

2. 'Comppetitive Dynamics are very critical for achieving competitive advaniage'.
Justify]

3. Explai the faclers influencing consumer behaviour in Marketing Decision,

4. DefinglPricing. Advocate various pricing strategies used in business.

2. ‘Advartisement is a wide range of promolional 1oof . Justify,

6. Discuss the importance of CRM in globalized scenario.

7. Assume that you are a Marketing Manager of a Television Manufacturing Company

and design various levels of distribution channel for wide reach of market.
SECTION-B

Answarany three of the following guestions. Each question camies 10 marks. Answer
toeach question should not exceed 500 words. (3x10=30)

& Explain the stages and strategies involved in Praduct Life Cycle [PLC) with
redavant examplos.

8. Discuss segmentation, targeting and positioning with the halp of real time example.
10, Briefly explain the steps involved in New Product Development Procass.

11. "Promotional mix strategles are shaping company’s marketing efforts’, Explain
with redevant examples.
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SECTION-C
Case Study [Compulsory) : (1=15=15)

Coca-Cola's Fallure in Thalland Market

12. For many years that Coca-Cola is known as the world leader in carbonated soft
drink especlally in Eurcpe and South Amernica. But In some Asla markets including
Thailand, Coca-Cala still frail its biggest rival, Papsi Co.

The company i recognised by the imporance of adaptation localisation in
werseas by responding to each target markat's nead and wanl, locusing more
on the market, economy, culture and region, Moreover, Coca-Cala fries to

be within an arm's search of desire, ... Always, everywhere Coca-Cola® ‘think
hil, &t local” “people don't buy drinks globaly” “We need to make our acverising
as felevant as possible to local markets”.

With mixing these two components {global brand and localisation), Coca-Cpla ks
slill tound to lose connection with Thai consumars. According 1o Sasie
Vadhanapanich, a chief ideafion cfficer of a marketing research company in
Thailand, Thal's expectation for Coca-Caola brand is that it stands for ‘youthful
spirit’, ‘cool’ and *hip'. Bul for many yvears now the company had rol exciled the
markat ar consumears anymore whether through rew product innovations or
impactful breakthrough campaigns. Although many attempis were made fo
reconmect with young consumer, the impact was shor-lived.

Coca-Cola said it has appled adaptationfocalizations strategy but their advertising
campakgns in Thaland bafore 2007 still were global advertsements, the company
slill adapt one global advertisament and does nat develop Thailand specific
appeals. Product development was not considerad for the local market,

Questions :
a) What ara tha kay reasons for Coco-Cola's failure in Thailand Markat ¥

bl Suggest some suilabla markating stratagies o Coco-Cola (o succeed in
Thailard Market,
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