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« a,b,d [Option ID = 15356]

20) Assertion(A): Large groups are formed to meet short term goals and interests.
Reason(R): In large groups, communication is always reciprocal.
Codes:

[Question ID = 3860]

1. Both (A) and (R) are incorrect [Option ID = 15440]

2. Both (A) and (R) are correct [Option ID = 15439]

3. (A) is incorrect, but (R) is correct [Option ID = 15438]
4. (A) is correct, but (R) is incorrect [Option ID = 15437]

Correct Answer :-
« Both (A) and (R) are incorrect [Option ID = 15440]

21) Assertion (A): A public relations practitioner should maintain the highest level of professionalism to achieve the specific targets
identified.

Reason (R): PR managers have to manage and manipulate the media outlets.

Codes:

[Question ID = 3856]

1. Both (A) and (R) are incorrect [Option ID = 15424]
2. Both (A) and (R) are correct [Option ID = 15423]

3. (A) is incorrect, (R) is correct [Option ID = 15422]
4. (A) is correct, (R) is incorrect [Option ID = 15421]

Correct Answer :-
e (A)is correct, (R) is incorrect [Option ID = 15421]

22) Assertion (A): AV Aids can assist in crossing the language barrier between the facilitator and the audience.
Reason (R): AV Aids help create meaningful vocabulary and maintain continuity of thought.
Codes:

[Question ID = 3862]

1. Both (A) and (R) are incorrect [Option ID = 15445]

2. Both (A) and (R) are correct [Option ID = 15446]

3. (A) is incorrect, but (R) is correct [Option ID = 15448]
4. (A) is correct, but (R) is incorrect [Option ID = 15447]

Correct Answer :-
« Both (A) and (R) are correct [Option ID = 15446]

23) Assertion (A): No study can be conducted without constructing a statistical hypothesis.
Reasoning (R) : Stating a hypothesis is important for an experimental research study.
Codes:

[Question ID = 3859]

1. Both (A) and (R) are incorrect [Option ID = 15436]
2. Both (A) and (R) are correct [Option ID = 15435]

3. (A) is incorrect, (R) is correct [Option ID = 15434]
4. (A) is correct, (R) is incorrect [Option ID = 15433]

Correct Answer :-
e (A)is incorrect, (R) is correct [Option ID = 15434]

24) Assertion (A): Folk media in development are effective vehicles for persuasive communication.
Reason (R): Folk media do not present culturally noted alternatives for experimentation in development communication.
Codes:

[Question ID = 3861]

1. Both (A) and (R) are incorrect [Option ID = 15444]
2 RBath (A and (P are caorrect [ﬂpfinn 1D = 1§44?]

3. (A) is incorrect, (R) is correct [Option ID = 15442]
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4. (A) is correct, (R) is incorrect [Option ID = 15441]

Correct Answer :-
e (A)is correct, (R) is incorrect [Option ID = 15441]

25) Assertion (A): Two major dimensions of advertising are message creation and message dissemination.
Reason (R): Message creation is meaningful only when the advertisement is created.
Codes:

[Question ID = 3855]

1. Both (A) and (R) are incorrect [Option ID = 15420]
2. Both (A) and (R) are correct [Option ID = 15419]

3. (A) is incorrect, (R) is correct [Option ID = 15418]
4. (A) is correct, (R) is incorrect [Option ID = 15417]

Correct Answer :-
e (A)is correct, (R) is incorrect [Option ID = 15417]

26) Assertion (A): For any programme Monitoring and Evaluation are interlinked.
Reason (R): Monitoring helps to measure a project’s progress towards achieving planned results
Codes:

[Question ID = 3854]

1. Both (A) and (R) are incorrect [Option ID = 15416]

2. Both (A) and (R) are correct. [Option ID = 15415]

3. (A) is incorrect, but (R) is correct. [Option ID = 15414]
4. (A) is correct, but (R) is incorrect. [Option ID = 15413]

Correct Answer :-
« Both (A) and (R) are correct. [Option ID = 15415]

27) Assertion (A): For any investigation, the selection of an appropriate research design is crucial to arrive at valid findings and
conclusions.

Reasoning (R): A faulty design lowers the internal and external validity of research findings.

Codes:

[Question ID = 3858]

1. Both (A) and (R) are incorrect [Option ID = 15432]
2. Both (A) and (R) are correct [Option ID = 15431]

3. (A) is incorrect, (R) is correct [Option ID = 15430]
4. (A) is correct, (R) is incorrect [Option ID = 15429]

Correct Answer :-
« Both (A) and (R) are correct [Option ID = 15431]

28) Assertion (A): Print media is the oldest and basic form of mass communication.
Reason (R): Print media’s message reach is faster than the broadcast media.
Codes:

[Question ID = 3857]

1. Both (A) and (R) are incorrect [Option ID = 15428]
2. Both (A) and (R) are correct [Option ID = 15427]

3. (A) is incorrect, (R) is correct [Option ID = 15426]
4. (A) is correct, (R) is incorrect [Option ID = 15425]

Correct Answer :-
e (A)is correct, (R) is incorrect [Option ID = 15425]

29) Assertion (A): Gendering is a continuous process of ascertaining characteristics of masculinity and feminity.
Reason (R): Popular media influence the meaning of masculinity and feminity.
Codes:

[Question ID = 3863]
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Match the important provisions given in List [ with issues addressed by them given in List IT:

List I (Provision) List II (Issue)
PCPNDT Act i. Inheritance Rights
737 & 74" Amendment of Indian Constitation il Abortion
Equal Remuneration Act iii. Wage Parity
MTP Act . Sex Selective Abortions
+. Political reservation Bill
Codes:
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Match the tvpes of non-verbal communication given in List I with their characteristics given in

List IT.
List I (Non-verbal communication) List IT (Characteristics)
a. Kinesics i. Body language
b. Proxemics ii. Space
c. Chronemics iii. Time
d. Para language . Pitch
v. Attire
Codes:

Match the concepts of culture given in List I with their description given in List [T

List I (Concept) List II (Description)

a. Enculturation i. Process of learning about other cultures
b. Ethnocentrism ii. Transmission of family values

c. Stereotyping ii. Typecasting roles & expectations

d. Acculturation v. Undermining other cultures

v. Understanding symbols
Codes:

Match the different media organizations given in List [ with their areas of work given in List I .

List I List IT
* DAVP i. TV Broadcast
* BBC i Radio Broadcast
s ANI iii. News Agency
= AIR v Publicity

v. Censorship
Codes:
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Match the following examples of communication media given in List I with their appropriate
fimction given in List IT:

List I (Media of communication) List IT (Function)

a Newspaper i Instruction

b. Hindi Film ii. Persuasion

c. Commercial Ads iii. Entertainment

d. Office Order iv. Problem Solving

w. Information

Codes:

Match the following PLA methods given in List [ with the situation where they can best be used

in List II:

List I (PLA methods) List IT (Salient feature)

a. Transact walk i. Cropping pattern

b. Seasonal Diagram ii. Controlling marginalised

c. Ranking and scoring iii. Seeking opinions

d. Focused group discussion . Expression of preferences

v. Identifying geographical features
Codes:

Match the basic types of communication given in List [ with their key trait given in List II:

List I (Types of Communication) List IT (Key Traif)
a. Intrapersonal i. Enhances personal relationships
b. Interpersonal ii. Communication with self

c. Small Group iii. Electronically mediated

d Large Group iv. Formal Communication

v. Commumnication occurs for a common urpose

Codes:
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Match the following tvpes of AV aid in List [ to its most appropriate example in List IT:

List I (AV aid) List IT (Example)
a. Graphic Aids i Slide show

b. Audio aids ii. Disc recordings
c.Three dimensional aids iii. Model

d. Projected aids . Poster

v. Black board
Codes:

Match type of measurement scale given in List [ with their relevant examples given in List [I-

List I (Type of Scale) List IT (Example)
s Nominal scale i. Eye colour
*  Ordinal scale ii. Income groups
e Interval scale iii. Weight
e Ratio scale tv. Temperature in Fahrenheit
v. Attitude
Codes:

Match the following development communication initiatives in List [ with their features given

in List IT.

List I (Initiative) List II (feature)

a_ Kheda Project i. Commercial Radio

b. Alfa-ze-Mewat ii. Television for education

c. Gyvandoot : iii. Intranet based service portal
d Ujala Chadi tv. Community Newspaper

v. Community Radio
Codes:
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