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SECTION - A                                         
                                         Answer any FIVE questions                         (5 × 8 = 40) 
 
1. Discuss the limitations of financial services marketing.  

2.  Discuss the role of buyer behaviour in financial services market.  

3. Explain the components of marketing mix for financial services.  

4. Discuss the important promotional programmes in financial services market.  

5. Explain the role of public relations in financial services marketing.  

6. Discuss the key areas of research.  

7. Discuss the features of services marketing.  

8. Explain the environment relating to financial services marketing.  

 
SECTION - B                                         

                                         Answer any THREE questions                   (3 × 20 = 60) 

 
9. Explain the various types of financial services.  

10. Discus how the buyer behaviour in services might be different from buyer 
behaviour in goods. 

11. Discuss the models for measuring services quality. 

12. Explain the important factors to be considered while pricing the financial 
services.  

13. Discuss the importance of customer loyalty in financial services marketing.   
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jkpHhf;fk; 
 

gFjp - m 
vitnaDk; Ie ;J tpdhf;fSf;F tpilaspf;f 

(5  8 = 40) 

 
1. epjp;nrit re;ijaplypd; tiuaiwfis tpthp. 

2. epjpnrit re;ijapy; th';Fnthh; eltof;ifapd; g';F vd;d? 

3. epjpnritf;Fhpa re;ijapLif fyitapd; gy;ntW TWfis tpthp. 

4. epjprhh; nrit re;ijf;fhd tpw;gidahf;fy; jpl;l';fs; Fwpj;J tphpthf 
tpsf;Ff. 

5. epjprhh; nrit re;ijapLjypy; bghJkf;fs; bjhlh;gpd; Kf;fpa g';F vd;d? 

6. Ma;tpd; Kf;fpa gFjpfis tpsf;Ff. 

7. epjprhh; nrit re;ijapLjypd; rpwg;gpay;g[fis tpsf;Ff. 

8. epjprhh; nrit re;ijapLjypd; R{Hiy tpsf;Ff. 

 
gFjp - M 

vitnaDk; _d;W tpdhf;fSf;F tpilaspf;f 
(3  20 = 60) 

 
9. epjprhh; nritapd; gy;ntW tiffis tpthp. 

10. nritfs; Fwpj;j th';Fnthh; eltof;iffs; bghUl;fis th';Fk; 
th';Fnthh; eltof;ifapypUe;J vt;thW khWgLk; vd;gij tpthp. 

11. nritfspd; juj;ij mstPL bra;a cjt[k; khjphpfis tpthp 

12. epjprhh; nritapd; tpiy eph;zak; bra;a[k;nghJ fUj;jpy; bfhs;s 
ntz;oait ahit? 

13. epjprhh; nrit re;ijapLifapy; thof;ifahsh; ey;yhjutpd; 
Kf;fpaj;Jtj;ij tpsf;Ff. 
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