
www.F
irs

tR
an

ke
r.c

om

wk ser 
 

   

Total No. of Pages :  

Register Number : 6704 

Name of the Candidate :  

M.Com.  DEGREE EXAMINATION MAY 2014. 

(BANKING AND INSURANCE MANAGEMENT) 

(SECOND YEAR) 

 610 — MARKETING OF FINANCIAL SERVICES 

(Old Regulations) 

(Common for M.Com. Computer Applications O.R.) 

Time : Three hours Maximum : 100 marks 

 

SECTION A  

 Answer any FIVE questions. (5 ×××× 8 = 40)  

All questions carry equal marks. 

1. Explain : What is meant by Product Marketing? 

2. What are the basic elements of segmentation? 

3. Explain : Briefly the marketing Environment. 

4. List out the classification of Advertising Media.  

5. Explain the factors affecting pricing decisions in Marketing. 

6. Evaluate the services guarantees of financial services.  

7. Describe the procedure of Marketing research. 

8. List out the various components of marketing information system. 

SECTION B  

 Answer any THREE questions. (3 ×××× 20 = 60)  

All questions carry equal marks. 

9. What are the benefit of Marketing Concept? 

10. Explain the factors determining buyer behaviour. 
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11. What are the various stages in a Product Life Cycle? 

12. Enumerate the various kinds of pricing? 

13. What are the need and scope of marketing research? 

 

    

£Sv A £Sv A £Sv A £Sv A     

 H÷uH÷uH÷uH÷uÝ® I¢x ÂÚõUPÐUS Âøh¯ÎUP.Ý® I¢x ÂÚõUPÐUS Âøh¯ÎUP.Ý® I¢x ÂÚõUPÐUS Âøh¯ÎUP.Ý® I¢x ÂÚõUPÐUS Âøh¯ÎUP. (5 ×××× 8 = 40) 

AøÚzx ÂÚõUPÐUS® AøÚzx ÂÚõUPÐUS® AøÚzx ÂÚõUPÐUS® AøÚzx ÂÚõUPÐUS® \\\\© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.    

1. ö£õ¸Ò \¢øu GßÓõÀ GßÚ? ÂÁ›. 

2. \¢øu £S¨£õ´Ä TÖ GßÓõÀ GßÚ? 

3. \¢øu°køP°ß `ÇÀPøÍ ÂÁ›. 

4. £À÷ÁÖ ÁøP¯õÚ ÂÍ®£µ \õuÚ[PÒ £mi¯¼kP. 

5. \¢øu°¯À Âø»°hÀ •iøÁ £õvUP® PõµoPøÍ ÂÍUSP. 

6. {v°¯À ÷\øÁ°À, ÷\øÁ, ö£õÖ¨¦Öv £ØÔ ÂÍUSP. 

7. A[Põi Bµõ´]°ß £À÷ÁÖ £i{ø»PøÍ ÂÍUSP. 

8. \¢øu uPÁÀ •øÓ°ß £À÷ÁÖ EÒÍhUP[PøÍ ÂÁ›. 

£Sv B £Sv B £Sv B £Sv B     

 H÷uH÷uH÷uH÷uÝ® ‰ßÖ ÂÚõUPÐUS Âøh¯ÎUPÄ®.Ý® ‰ßÖ ÂÚõUPÐUS Âøh¯ÎUPÄ®.Ý® ‰ßÖ ÂÚõUPÐUS Âøh¯ÎUPÄ®.Ý® ‰ßÖ ÂÚõUPÐUS Âøh¯ÎUPÄ®. (3 ×××× 20 = 60) 

AøÚzxAøÚzxAøÚzxAøÚzx ÂÚõUPÐUS®  ÂÚõUPÐUS®  ÂÚõUPÐUS®  ÂÚõUPÐUS® \\\\© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.© ©v¨ö£sPÒ.    

9. \¢øu°kuÀ P¸zxUPÎß •UQ¯zxÁzøu ÂÁ›. 

10. Áõ[S÷Áõº |hzøuø¯ wº©õÛUS® PõµoPÒ ÂÍUSP. 

11. ö£õ¸m B²Ò `ÇØ]°ß £À÷ÁÖ £i{ø»PøÍ ÂÍUSP. 

12. Âø»°h¼ß £À÷ÁÖ ÁøPø¯ TÖP. 

13. \¢øu Bµõ´a]°ß ÷uøÁ ©ØÖ® GÀø»ø¯ Áøµ¯Ö? 
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