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(Write: your Roll N_a. on the top imm z- n receipt of this quemon paper. )
N
‘Note : (1) -The maxi marks’ pnnted on the
o questio; ’*gir are applicable for the
candidatedrregistered with the School of
Opepégammg These arks will,
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portionately in respect of the students
"regular colleges, at the time of ﬁosting
‘of awards for compilation of. resuli

(11) Answers may be written either -in
_Enghsh, or: 1;; Hm@x, “but the same.
medium shotild be used thfouéhouti the
papcr;_ - ‘
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All questions carry-edijal marks:
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It pays to @&mse‘. Do you agree ? ‘Give

reasons. S 7
“Write 51@1 notes ofi- 4+4
(i) “BAGMAR madél ‘

(i) Aifdience Selection
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(a) What is advertising media*? Discuss the
factors influencing media choice. 7
(b) “The major recurrent decision facing a firm
is how much to spend on'advertising.” Do
~you agree ? Explain the common methods
adopted for setting the advertising budget. 8
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2. (a) What is an @msmg copy ? Discuss its
elements.

(b) Is it neﬁssary to measyre advertising
effecuv@ess 7 Why ? Briefly explain
‘pretesting’ methods for .measuring  the
commumcatlon effect of advertlsmg 8
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Define an advertising agency. What are its

major functions ? 7
Write notes on : 4+4
(1) Internet Advertlsmg

(2) Consumer Advertising. Vs Industrial
Advertlsmg
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: ~What is. Decepsy Advertising ? Expiam its

varlous formssr , ,7'

- Explain t,l'& vanous ‘types of personal

Sellmg sifitations. 8
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OR/ataay
What are the d:fferences between rat:onai

and emotlonal advertlsmg appeals ? Whlch‘
of thc two should_be preferred ?Why? 7
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Write a note on product and market -
knowledge. - 8
wmmﬁwﬁwmmﬁw
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Write short notes on : 4+4
() Prospecting '&

(i) Pre-approach ©)
Why do- prospects ra:%-objectlons ? How
should - .the . sal ébn overcome the

“following obJectlonEﬁ 7

(i) “The pnc@;'loo lngh”
(n) 1 have ,Q ask my ‘husband before 1
' purclﬁs; the product
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fa)  Wrile short notes on 4+4
(i) Customer follow up

(ii) Closing the sale
(b) What is sales rorecasting ? Explain the

various methods of sales forecasting. 7
(i) WEE I
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5. (a) Describe  theo” main = methods  of

compensat@Sales force, pomtmg out the
merits an@emcnts of each method. 8

(b) Briefly/discuss the steps involved in the
evaluéﬁm of sale’s person performance, 7
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(a) Write a note on sales quotas. 7

(b} Explain in brief the main steps involved in
designing a training programme for sales
people. 8
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