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BBA (sem._s)

MARKETING MANAGEMENT
Subject Code : BB-302 (2007 to 20tl Batch)

Paper lD: IC0214I
Time : 3 Hrs. Max. lilarks : 60

INSTRUCTION TO CANDIDATES :
1. SECTION-A is COtttPULsoRy consisnnq pt TEN ques ons carrying

TwO marks each.
2, SECT|ON-B contatns StX quesrions carrying TEN marls each.nd studenls

has to attempr any FOUR quesrions_

SECTION-A

a. \lh.l is mass mrketing?

b. What is heanl bybranding?

c. Vhat is product lile cyclc?

d. \Yhat is brmd positioning?

e. $rhat is harket seg,lenration?

i Whal is meant by targel mlkcting?

g. \Vhal is packaging?

h. $rlal is meant by labclling?

i. What is a distribulioD chonel?

.i. $rlat is cost bNed pricins?
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2. Derne marketing Danagehent. Explair the diibrcnt mkeling concepis.

3. Explain the slages a consuher passes rhrough $,hilo makinB a puchaso

4. Whai r. m.rlclinr riy.' t\plain the 4 p's ot mdl..ins

5. Exphnr tha new produ.t dcvelopmnt prcccss.

6. what is physical dislribution? Explain the conrponenls ofphvsi.al disribution.

7. Whai is heant by promolioh Dix? Dxpliin its components.
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