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2.

INSTRUCTION IO CANDIDATES :

1- SECITON-A is COMPULSORY consisrihg of IEN queslons carrying
TWO marlc each.

2. SECTION-B coniains StX questions carrying TEN marks each and students
has to attempt any FOUR questions.

Iime : 3 Hrs.
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SIICTION-A

a Dcsoibe lhe econonric aspecl olAdvertising.

h. \lhal do $c nean by n Advcrtising Slraregy?

t

\ hat n m 
^dlerrising 

Budgct?

$rh!t is an Adve.tising Layout?

Desoibe Copyrightine.

$hat do we mead by Mcdia Man.gement?

$hal are drc trncdons ol a Sales Deprrlnenl2

\!har do $c Dean by a Distributile Nerrvork?

E$lain .ny otre tminirg rethod ibr Sales lorce

[hal is a Salcs Quola?
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SDCTION,B

Ho$ $ruld you pl.n & manage an Advertising Campaign? [xplain the
radous Adrqtising Slmtegies.

Describe thc,.\d!ertisire Budgct Proces. Explanr thc kc, codceprs ol'
JJnio,.,e,,re drc Bu l-ed

Explain the Mcdia PlanniDs & Schcdulidg concept i^ dctail. Dsdibe a

few Mdlirncdia Strategies.

Des$ibe in detail the sftucture. tunctio. & clienL relationship of d

\vhat are tl[ varjous Lrpes ofa Salss Organization Strulture? WbaL is
the relaLionship ofsalcs depadDenL lvith other depd menhl

What do wc mean bl a Salcs Contest? Explain irs advaniages &
disadvantaecs. Can it hclp in notivalnre & imprcvirC perlbrnrance ofthe
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