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INSTRUCTION TO CANDIDATES :
l. SFCTION A is cOMpULsORy consisrins o, tFN quesr,on< cdrryingTWo marks each
2- SECT|oN-B contains Stx querrons carrri.g TEN marks each and sludents

has to ahempt any FOUR questions_

SDCTTON.A

i. [l!t is imDonance ofcon$mer Behaliolr?

n. Wh) do se seg,nenl Markets?

iii. Is moiivarion impotunl in Cohsumer Behariourt How?

iv Uhal do $,c mean by Auitude?

L Ho$, h \hnity impoflanr ih straping p*soralir)- ofconsuher?

!i. Expbb rhe tcm SubcutlriE

!ii. what is a Rclernce Group?

!iii.How does pcsonalnrflueDce afecl a consumcr decision makine?

ix. What do we nrean bl Soci.l Class?

x. Whar do we mean by an orinion Lcader?
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SEC'IION-II

2. Distinguish betr€en qudlitariye and quantitalive Consumer Rcse.rch wlht
are the ad!.ntagcs and disadvartages ofholh?

3. ExplaiD the lloNard-Shcth Modcl otcoDsuber Decision Mdkins &Nv ic
r Jr'.rrcnr Lonr N.roiJ M.drt,

4. Explain the various rheories ofp*sonalit! $.ith erzmDles.

i. ExplaiD the larioNAlliLude Fonnaion rteories givi.g examples.

6. Expl.in lhe catego es olsociatClass Also cxphnr its measurcnenr and

7. Desc.ibe thc Difiusion Procc$ ls n dillerent froh lhcAdoptjon ]rroccss?
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