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Rotl t'to. fIfT-lT fIfIfT l rotal No. or paees : 03
Total No. oI Ouestions : 15

i[BA / MBA (lB] (Sem--2) (20,t2 Eatch)
MARKETING MANAGEMENT

Subiect Code : ll'tBA-204
Pape. lD : tc0249l

Time :3 Hrs. Max. Marks :60

INSTRUCTION IO CANDIDATES :

1. SECTION-A conlains slx questions carryihg F|VE mar*s each and
students has to attempl any FouR questionF.

2- SECTIONS-B consists of FOUR Subseclions : Units-t, lt, t & tV.
Each Subs.ction contains TWO quesrions €ach carying ETGHT marks
each and student has to.trempt any ONE quesrion fiom each Subsection.

3. SECT|Oltl-C rs cOMPULSORY and consisl or ONE Case Srudy cairying

l.

2.

3.

5.

SECTION T
B.icny dificrehtiate bel$ED rnarkcting and sellirg.

LisL factoN shich i.fluence businss bu],ing proc*s.

What is Buz marketnrg, greed harketing and nctwork markedng?

Outline str tegics l.r maoagibg sales ibrce nr insurance industrr.

List various sourccs for ider Aeoeration.

What is ditlerence betwccn channel m.hagement. logistics and suppli

SIt'TION.B

UN IT.I

7. Discu$ the markctine plannine process.lllustrate \!ith examples thc elfecl
ofliber.lizalion drd Clobalialion on M keting plarnlng process.

OR

8. \!aat are fie envlronmcntal!.riables inlluencin8 thc induslrt? Dis.uss the
role oIMJS in hehnrg scah. anallse and [rcdict rhe jndusq envnonmc.t

q
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UNIT.II

9. What is ST?? Discuss the Slt slrategies adopted by TATA sa1t, ll0 aDd

ICICI Phdenrial.

OR

10. what do you med b, dre tem Product Lile Crcle (PLc) ? Fxplain the
stascs ofPLC. Find out in which staee otPLC aE tbe lbllowins producl

lrrdia. and sugge( suilable mdkcting shaleBies 1ir eaclr :

a) Tooth Powder

b) \4rcro-u e O,<n:

I]NIT,III

ll. Wbat.re pdncipal tuncu.ns.f a distribution channel? Discuss differenr
lypes ofchmnch s,ith exlhples

'oR
2. Choose any onc oflhe tolloring of Se.to6 :

FMCG

ritically eranine lromo Dix olatleast tour coDpanies in thc
choscn. \!hal Lctors influe.cc the prooo hixl

li. What is onlnr F coh ercel lbs nas tc.hnology innucnced the Global
compctition? Discuss larious slBlcgies olenLering into Clobal Markch.

OR

I ,l lvrile shod noies on the followins l

x) CRM as a tool for cusloher lolally and retcntion

b) Socialma*elins
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SECTION.C

CASf, STI]I}Y

Reliable Tool Conpany is a nanufacturcr olhuts add axlcs l the 16iler

and healy lruck induslry. Though the cnstomcr base k sma1l, monthlv

sal€s al Reliablc aE ,pPrcximately $l hiUion. "You nisht sav weRlve aU

of our osgs in one basket,' says oenor A. Bajai. Rcliable Tool has

crptured "a small piece oflhe pie" but is the sole supplier ofhub and

axle comporents to its cuslomes; ihcrefore, it is critical that a compcteDt

saks force Lre maintalFd in orderto nurturc those fe$ bullage accounts..

Ninely-five perceDt/;f Reliablet_castotus are localed in Gujdat lravel

tiDe to all custoners is short brt. Ailen the natu.e ofthc indnslrl, tim.

sp€nt with each customo is essenti.l.

Design a pronro mix for Reliable Tool Conrpanv. Which lroho tool

shoul.l it concenlrate oh ahd why? DesiBn a salcsforce slructure and

nrotivadon plan for Reliablc Tool Cpmpany
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