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INSTRUCTION TO CAIIIOIDATES :

r sEcTlON_A conr.lnt SIX qu'snon' calrylnE FlvE natks each and

;ttrdent! h* ro arlcmpr anv FOUR qu'3rbn''

, ;;;;;;-"-" concisrs or FouR subs'crrons : unitsr' rr' rrr & rv' 
:it5r:,";.x"':x el,Hl"ttlt";,x;1""1*:::i':x;#,*:

.. 
".irioni 

J"o"",t"oRYdnd 'ontrst 
ol oNE case studv c"rylng

EI6HT harka.

SECTION.A

L DeR@ Rcsearch Desi$'

2. Di<cus lhe .ccrndar' sou(cs uldda colkclion

l. Whai re th€ larios s.mpling teclniqMs?

4. Explah thc difflre gfr!,hioal &'hdiqes ol dato pErenlation

5. Whal is the importan@ olANOvA i' b$ine$ rcse'rch?

6. Discnss lhe signifiMcc of Clnsler Anal,sis'

SEC'fION-B

T NTT-I

UNIT-III

UNIT-IV

Discdss vd.ious Reearch Desiens 'ilh 
cxmdes llow do vou decid€ the

applicability of resear.h desiSns in managoment reseaeh?

Dis.uss io detail thc precess ofrese'rtt proce$' Whal is tte i'np'ntic€

of rcvi.w of lit€rabrc ifl b{si.ess r6€drch? GivE q'hples-

CT Inst. of Engg. , Mgt. & Technologr

Dhdss dE veors Points to bc kEpl in mind $tile designi's aT t coostru'htg

a queslionmire. Give examples- Also give a brief ovcrview oI svnopsis

Whal ar6lhe diiheot scaling techniq@s? Dboss w n exmpls'

What is Ti@ sd$ atvsis? Discus is sisdific&ce in busi'6s lo@asting'

Also dis@ss ih. imDorlan e dd usc oI Indlx numbcts'

Disclss Discrirdihanl ,4na hsis anil Conjoint Abalvsis Ah' etplai' the

variors S6phical le.hniques of data oalvsis and presenl'don alail'blc in

SPSS and MS-EXCEL.

Discuss ahc variols rteps in writing a busiDess project teporl' citing

examplcs, Whar is lhe imlortance ofihe chapttr on bibliographv and

ExDlain 1lE utilily ofCluster Analvsh" Mulli Dimensionat ScaliDs a'd

Faato; Analysis h b{siness reseuch.

SECTION-C

CASE STLIDY :

15- XYZ l-td is a nanofa.turcl ot"laootcE an! l(otorc)cles As a patt or ils

opeEling policy, the exeuliles sisied b det'mire {irether rhe cu$onen'

a;d dcai€ri satisaaction dep.nd€d upon lvarmntv cards or noi To test

tlis, the codp.Dy has withdrlwn the tnrttrtv c'rds froo the mark'l'

X /Z Ltd\ harkcting rescech depdtmenl developed a q@ltiontraire in a

,5$nmaled scale for; to coll.cl d,ta lbr the custoder satisfaction with

and $ithout the wamnlv ca.ds. The depnnnent mailed a questionnait' io

a random simp,e ofcusDmc6, whon the] iave * ranty 
'ards' 

Altr
lhar, it sent $; same qnestionnairc lo the stme set df customqrs' wheo

lhey did not h.v€ wr);ntv.5ids. The @tupanv also sent ihe queslio'naiE

b ;eale6 who have provided rhen cuslode6 with wartnlv cdrls 'I hc

custoncE a(l deal6 have prcvide't mrl6 o of 100Ior their satislitction

l.vels. The data collect d bv the reseu.h deparlrnent is a3 follotls:

I I' ^ , '1y
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No. of Customers! satisfactioD

when they have warranry

Customers, satisfactior

when fiey do not have

warranty cards

Dealers

1

2

3

4

5

6

7

8

9

IO

81

35

59

90

33

82

68

56

46

43

23

88

- 55

67

53

85

70

30

'75

92

42

54

59

83

''.Jo

14

54

39

65

Questions:

I. Find out the effect of wa[anty cards on the satisfaction of customers,
from the above givel data. Use 5% as level of significance to test the
hlpothesis.

II. Detemine the difference between the dealers, and customers, satisfaction

to test the hypothesis.

III. What should ftrb organization rlo to overcome this problem?
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